Part 2: How to Use LinkedIn for Business, Marketing, and Professional Networking



Now that your personal LinkedIn profile is up to scratch, let’s start using it to network.

Networking in real life has always been a huge part of professional life. But with people relying on
the digital world for more and more business and personal tasks, it's no wonder that networking has
moved online too.

LinkedIn is the world’s largest platform for professionals, and one of its key strengths lies in its ability
to facilitate people creating strong professional connections between like-minded individuals, thought
leaders, and industry peers.

Networking with people online brings plenty benefits:

« If you've got a pressing question, people you build relationships with online are usually only a
couple of clicks away...and they will have the answers you're looking for.

« If you have knowledge to share such as industry data, sharing it among your online
connections can both help establish you as a thought-leader and attract others who may want

to network with you.

+ There’s also the other side of that, where you can be on the receiving end of new knowledge,
data or insights before they're public knowledge.

 If you're on the hunt for a new position, your network is usually the best source of
opportunities.

+  You can often have the best of discussions online, which often results in surfacing new ideas,
collaborations and lifelong industry peers.

This section details how you can make the most of LinkedIn for professional networking.
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Use Open Profile to send messages to people

you're not connected to.

Aside from the exception of your fellow group members, LinkedIn only allows you to send messages
to people with whom you share a first-degree connection with. But did you know some people let you
send them messages anyway, even if you're not connected via the Open Profile network? The ability
to be part of the Open Profile network is only available to premium account holders, but it allows
LinkedIn members to be available for messaging by any other LinkedIn member if they choose to be.

You might wonder: why would you want to message people if you're not connected with?

If you're using LinkedIn
to grow your professional
network (let’s face it, who

Hi Sichhamn,
| hope you don't mind me getling in contact with you - I've recantly
ratumed to Ireland and am checking out the digital media scena. |

was impressad o s2e thal you organize Learninbound as well as iSl’l’t), and if you have the
working at Hubspot! Would you ba interested in connecting hara? option to message people
St ragards, before you ask them to
connect, you're more likely
ER o to get a build connection.
Content Strategy - Content Production Be friendly, and make the
reason for connecting clear.

Mina Shniie Here’s a good example of
a message I got recently.
I ended up inviting her
for coffee after receiving the message, and will happily put her in touch with people who would be
interested in hiring her.

Being part of the Open Profile network can also supercharge your professional presence on LinkedIn
as it affords your profile more real estate in the search listings within LinkedIn, with added details
such as current and past positions -- see highlighted section below.

Kieran Flanagan [j] 1=

Marketing Director (EMEA) at HubSpot 5
Ireland -+ Information Technology and Services

* 186 shared connections - Similar - 24 500+

Current: Marketing Director (EMEA) at HubSpot
Developing Inbound Marketing strategies like this
(hitp2fwww.slideshare net/HubSpotinbound...
Fasl: Online Marketing Manager (EMEA) at Marketo
Inbound/Search Marketing Manager EMEA at Salesforce.com
Head of Search & Analytics at Cybercom
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https://help.linkedin.com/app/answers/detail/a_id/192/~/communicating-with-a-fellow-group-member

Request an introduction to someone you're

not connected to.

Want to connect with another LinkedIn user but think it would seem too out of the blue? You can
request an introduction to contact a 2nd-degree connection from a connection you both have in
common.

You should use this feature carefully, and really think about who you want to get introduced to. At
HubSpot, we often seek introductions to marketing managers in companies that we'd like to co-
marketing with, for example -- something that’s mutually beneficial.

a0

m | Send Michael InMail | View recent activity
Get Introduced

g MR Contact Info @ nhttps:iie

Background
Share profile
Save to PDF
. Block or report

Save 1o contacts

Follow
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Check in on Network Updates.

Found on your LinkedIn homepage, Network Updates are essentially LinkedIn’s version of the
Facebook News Feed. Check this feed periodically for a quick snapshot of what your connections are
up to and sharing. You can also sort by Top Updates or Recent Updates to filter your feed in one way
or the other.

But what benefit is there in just looking at what’s happening in your activity feed? Make an effort

to engage with interesting posts via Likes, Comments and Shares. By doing this, your network will
become more familiar with your name and are likely to share your content in the future. It's also a way
of proving that you're a valuable connection to have.

in Search for people, jobs, companies, and more...

Home Profile Connections Jobs Interests

people viewed your profile in the

Siobhan McGinty past 3 days

Campaign Marketing Manager [EMEA] @Hu...

186 views on your update "The Step-

Improve your profile : ;
by-Step Guide to Slideshare Ma..."

& & Share an update Upload a photo # Publish a post

Your network is talking about this Top Updates

Recent Updates

The Anatomy of a Shareable, Linkable & Traffic-
Friendly Post: A Study of HubSpot's Marketing...

bleg.hubspot.com * Find out our winning formula for content
that ranks in the search engines, gains social shares, and ear...

Share

fj&

Lisa Toner Woah! This is such a cool post from Matthew Barby - Like data- 26m
; driven marketing? Read this post to find out what makes the most shareable,
% linkable and traffic-friendly blog posts.

Like * Comment = w1
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Be identifiable.

If you want to use LinkedIn to network, it's wise to allow others to see who you are if you view their
profile. It’s a great way to let people know that you're interested in connecting, without making the
connection right away -- and they may even request to connect before you do. Being identifiable won't
suit everyone’s needs, but if you want to network, don’t be anonymous!

To make yourself identifiable, go into your Settings (click your thumbnail image in the top right and
choose Privacy & Settings) and click Select what others see when you've viewed their profile. Make
sure you check off the “Your name and headline (Recommended)” option. This allows you to take
advantage of the next feature on our list ...

Privacy Controls Settings

Turn on/off your news mention broadcasts Manage your Twitter settings

Turn ondoff your activity broadcasts Manage your WeChat settings
Select who can see your activity feed ' Helpful Links

Select what others see when you've viewed their profile Edit your name, location & industry =

Turn onfoff How You Rank

What others see when you've viewed their profile

Select who can see your connections

Choose who can follow your updates (*) Your name and headline {Recommended)
i isibill Siobhan McGinty
Ch rofile photo & bil
e e e Digital Marketer With A Passion For Inbound Marketing
Show/hide "Viewers of this profile also vie Ireland | Marketing and Advertising

Rianage who you e Diogidng » () Anonymous profile characteristics such as industry and title

Manage who can discover you by your phg Mote: Selecting this option will disable Profile Stats. Whenever you switch 1o anonymous, your viewer

history gets erased.

Marketing Specialist at Digital Marketing Institute

() You will be totally anonymous.

Note: Selecting this option will disable Profile Stats. Whenever you switch 1o anonymous, your viewer
history gets erased.

oo rarcos L
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Check out who’s viewed your

LinkedIn profile.

Search for people, jobs, companies, and more...

Profile Connections Jobs Interests

Edit Profile people viewed your profile in the

past 3 days

Your Updates For Inbound ...

107 views on your update "What Makes
Top Company Blogs So Succes..."

& & Share an update Upload a photo B" Publish a post

This tool enables you to drill down into which other LinkedIn users have visited your profile page. You
can also see how you stack up against the profile views for your connections, people in your company,
and other professionals like you.

Has someone been checking out your profile that you might want to connect with? This might be the
“in” you've been waiting for. (Note: if you don't make yourself identifiable as per the previous tip, you

won't have access to this feature. It's a two-way street.)

Top Tip: If you're interested in trying to boost the number of views to your own LinkedIn profile, we
wrote a little tutorial about how to do it here.
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http://blog.hubspot.com/marketing/increase-linkedin-profile-views

Easily find new connections -- or connect

with old ones!

Networking is all about growing and nurturing your connections, right? You cannot just expect to
connect with people you've never met, and expect them to be a cornerstone of your professional
network. You need to work at connecting with the right people, and keeping in touch and growing
your relationship with them.

The Connections tab in the top navigation offers a variety of other tools to grow and connect with
contacts in your professional network. Here'’s just a few:

+ Click Add Connections in the drop-down menu to import contacts from your email accounts
and get suggestions for other connections.

 Connect with other alumni from your alma mater using the Find Alumni section.

+  Use the Keep in Touch section to stay in touch with current connections, keep track of your
communications, and get notifications when contacts in your network change jobs, have
birthdays, or when you haven't chatted with them in a while -- either on desktop or in the
Connected mobile app.

- " a
in Search for people, jobs, companies, and more... Q Advanced

Home Profile Connections Jobs Interests Business

ps - Learn how you can build Cloud applications on SAP platforms a

arts with healthy relationships
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https://mobile.linkedin.com/connected

Leverage the perks of LinkedIn Groups.

. Start a discussion with your group

Enter a discussion title

In B2B marketing, creating and managing your own LinkedIn group for your brand is a great lead
generation strategy. LinkedIn groups draw prospects to you in several ways:

1. Establish yourself as a thought leader in your industry. By engaging in the discussions your
group members have and answering questions, you show how you're a resource.

2. Grow a community of advocates. Hosting valuable, industry-centric conversations is helpful to
your current and potential customers. Because of the group, they will advocate for the content
you share and develop a connection to your message and brand.

3. Get ideas for content. This one isn't as obvious, but it’s huge! Get a sense of the conversations
people are post and questions they are asking. Use that as inspiration for your blog posts.

Did you know that if you're a member of the same group as another user, you can bypass the need
to be a first-degree connection in order to message them? In addition, group members are also able
to view the profiles of other members of the same group without being connected. Join more groups
to enable more messaging and profile viewership capabilities. But don't forget to contribute value to
those groups where possible.
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Take advantage of Advanced Search options.

LinkedIn’s Advanced Search feature provides a much richer search experience. For example, say you
want to find out if you're connected to anyone who works at a specific company. Type the company
name in the company field in Advanced Search, then filter the results by “Relationship” to see if you
have any first- or second-degree connections to any employees.

Search people... Q Advanced
I People 1 Reset Close
[ Jobs 3 Advanced People Search
Keywords ‘ Relationship Upgrade to access multiple
' ' | 1st Connections {1 Groups
'~ 2nd Connections (| Marketing Society Ireland
First N_nr_rp o B [ | Group Members | | Social Media Markeating Ireland
|_| 3rd + Everyone Else [] Gné le Gaeilge
| Financial Marketing
i s SO : Location (| Financial Social Media Marketing
Current Company ||| Years of Experience
Title
- 2 Industry 11| Function
Compan
pany Past Company " Seniority Level
HubSpot
: School {1 Interested In
Current or past =
Ty : Profile Language {ll] Company Size
Schoal
' Monprofit Interests 1| Fortune
S [ When Joined
Located in or near: =
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Leverage @mentions in your status updates.

In 2013, LinkedIn rolled out the ability to tag or @mention other users and companies in status
updates -- much like the way it works on Facebook and Twitter. To mention another user or company
in your update, use the “@” symbol immediately followed by the user’s/company’s name in your status
update. As a result, that user/company will get alerted that you mentioned them, and their name will
also link to their profile/page in the status update itself.

By sharing other people’s content and mentioning them in the associated LinkedIn update, the person
who created the content will know that you shared it, be appreciative, and is more than likely going

to return the favour if you have anything to share in the future. It will also reinforce your place as an
important member of their professional network.

&6 Share an update Upload a photo 2 Publish a post

| love this post by @Ginny Soskey|

f Being a Celebrity i

Ginny Soskey
Section Editor, HubSpaot Marketing Blog

OIGg.NUOSpOLEoN Ver Wonder now the celebrity impersonator business
works? We went behind the scenes at a celebrity impersonator conference to
find out.

Share

4h

| Share with: Public

a a a
Brittany Leaning 1s
Content Strategist at HubSpot, Co-Author of Twitter for Dummies

| love this post by Ginny Soskey! Check it out.

Almost Famous: The Business of Being a
Celebrity Impersonator

blog.hubspot.com = Ewver wonder how the celebrity
impersonator business works? We went behind the scenes at ...

Like = Comment = Share
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Endorse people.

We already mentioned endorsements in our earlier section on optimising your personal LinkedIn
profile. Endorsements can also come in useful when nurturing your professional network.

If you've worked with somebody in the past, and you've found them easy and effective to work with,
why not endorse them for their skills? This is a great way of cementing relationships.

Search for people, jobs, companies, and more... Q

Lisa Toner 1
Head of Relationship Marketing, HubSpot EMEA
Ireland | Marketing and Advertising

Current HubSpaot

Pravious HubSpaot, Plus Computer Solutions Lid., Ocean Fitness
Education G.M.LT

500+

View recent activity

W Relationship A Contact Info Connected 10 months ago
Suggest an update

o

I E B
Share profile

Top Tip: You don't need to ask for a skill endorsement to receive one -- you can add some in yourself
and reorder them by dragging and dropping. However, receiving a high number of endorsements adds
credibility to your profile, and shows that your professional network recognises you have that skill --
making people more likely to want to network with you.
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